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Yoast SEO is a FREE search engine optimization plugin for 
WordPress. Meet the highest technical SEO standards with the 

Yoast SEO plugin.

Our favorite Yoast SEO features:
• Google preview
• SEO title

• Meta description
• SEO analysis



Yoast SEO’s Google 
preview tool allows you to 
see what your blog post 
title and description will 
look like in Google search 
engine results

| Google Preview: Desktop & Mobile



Click the ‘Edit snippet’ 
button to access the SEO 
title and meta 
description fields.

SEO Title & Meta Description



OPTIMAL TITLE WIDTH FOR SEO: 
Google recommends a 50-60 character length for SEO 
*Google has a fixed width of 600px for titles*
SEO TITLE OBJECTIVES:

1. It must help you rank for a keyword
2. It must make the user want to click through to 
your page

SEO Title



SEO Title Components: The SEO title field will be 
pre-populated with these elements:

1. Title: The title will automatically be pulled from 
the title at the top of the blog post

SEO Title



SEO Title

2. Page
3. Separator
4. Site title

All of these variables can 
be deleted if needed. If 
your post title isn’t 
optimized for SEO, you 
should create an 
optimized title here.



SEO Title

Should my post title and SEO title be the same?

Not necessarily. Sometimes, you may opt for a longer 
post title for the blog than what your SEO title will 
allow for. For example:

SEO Title

Post Title



SEO Title: Best Practices

What are the elements of a 
GOOD SEO title?

• Include important keywords 
first

• Think about what people 
would search to find your 
post

• Numbers and dates: they 
tend to pop out at you



SEO Title: Best Practices

What are the elements of a 
GOOD SEO title?

• Use action words when it 
makes sense — buy, find 
download, search, listen, 
watch, learn, and access

• People often search in 
question format – format 
your title as a question when 
it makes sense 



SEO Title: What Are People 
Searching?

How do I know what people are searching so I can 
compose the best SEO title possible?

Google has a built-in auto-
suggest tool for searches. 
Simply go to Google and start 
typing what you want to 
search for and common 
related searches will appear 
in a list:



SEO Title: What Are People Searching?

Google Search Engine Results: 
Organic Ranking Competition

When researching a keyword 
phrase, keep long-tail 
keywords in mind. You have 
a better chance of ranking 
for a keyword with less 
competition.

VS.



Competitor Keyword Research

SpyFu is a paid keyword research tool that helps you to 
uncover which keywords your competitors are ranking for 
organically on Google and via Google Ads. 

https://www.spyfu.com/

https://www.spyfu.com/


See which keywords you are already gaining traffic for 
and use this data to formulate your SEO strategy. 
Keyword Hero integrates with Google Analytics.

View Your Own Keyword Data

https://keyword-hero.com/

https://keyword-hero.com/


Let’s go back to Google’s 600px width limit for titles…

The Yoast SEO plugin is a fantastic tool, but 
occasionally, titles with wide letters (like W) may put 
you over the pixel width limit even though you are 
within the suggested 50-60 character limit.

SEO Title Tag Preview Tool by  

Click here to access the free tool: https://moz.com/learn/seo/title-tag

https://moz.com/learn/seo/title-tag


The Title Tag Preview Tool by Moz is another tool you can use 
when writing your SEO title. This tool measures pixel width 

rather than characters.

SEO Title Tag Preview Tool by  

Click here to access the free tool: https://moz.com/learn/seo/title-tag

https://moz.com/learn/seo/title-tag


When your meta description and SEO 
title are within the recommended 
character limit range, you will see the 
bar below each turn to green from 
red or orange 

Meta Description for SEO



• Include keywords / keyword variations or synonyms
• Meta description length should be 156 characters or 

less
• The meta description serves as advertising copy: a 

short, relevant summary of what a post is about
• Include a call-to-action here
• Offer enough information that people feel 

comfortable going to your site to read more

Meta Description: Best Practices



If you don’t write a custom meta description for your post, 
Google will automatically populate a meta description in your 
search engine results listing. Google will pick a snippet from the 
page containing the keyword used in the query.

Meta Description: Best Practices

We recommend taking the time to write a 
unique meta description for each post you 
publish.



SEO Analysis

To get the most 
out of the SEO 
analysis, you’ll 
have to enter a 
focus keyphrase
first. The focus 
keyphrase is the 
phrase you’d like 
your post to rank 
for. 

*Determine this by 
doing your own 
keyword research.



SEO Analysis:       Green Feedback Bullets

Which SEO Analysis results are most important?

KEYPHRASE RESULTS:
• Keyphrase in title/meta description: Optimize your title and meta 

description with keywords.
• Keyphrase length: You want this to be more than one word; it should 

be a keyword phrase.
• Keyphrase in introduction and subheading: it is very important to 

include your keyword phrase at the beginning of your post. This signals 
to Google that it is an important keyword phrase.

• Keyphrase density: Google needs to understand what your blog is 
about. Don’t overuse keywords on purpose, but make sure your focus 
phrase appears throughout the post.

• Keyphrase in slug: Make sure your keyword phrase is included in your 
post URL



SEO Analysis:       Green Feedback Bullets

Which SEO Analysis results are most important?

OTHER KEY RESULTS TO OPTIMIZE FOR:
• Meta description/title length: Make sure you have a unique meta 

description (up to 156 characters in length) and post title (50-60 
characters in length). If either of these are too short or too long, you 
won’t get a green feedback bullet from Yoast.

• Text length: 300 words is the minimum for SEO, but we recommend 
500+ words when possible.

• Image alt attributes: Each image should have an alt text. Not just 
for SEO purposes, but also because blind and visually impaired people 
won’t otherwise know what the image is about. 

• Outbound links: Outbound links most definitely matter for SEO!



Outbound links are links from one website to another, while 
inbound links are links from one website to another page or post 
on that same website.

Outbound Links

For the ERP, CRM and Cloud 
Blogs, we recommend 
including outbound links to 
your company’s website for 
SEO.



Best practices for linking 
back to old blog posts on 
your company’s website:

• Link to old posts that 
are relevant to the 
new post to help you 
prove your point and 
to drive traffic to old 
posts, giving them 
new life

Outbound Links: Old Posts

• Hyperlink text with 
keywords you want to 
rank high for



Links are one of the best ways to direct 
Google spiders through your site

• Always include a link to your contact 
page with a call to action to contact you

• Link to relevant pages on your 
website—i.e. your Business Central 
page if your post is about Business 
Central

Outbound Links: Web Pages



• Try to include an outbound link above the fold
• Less is more; don’t overwhelm your reader with 

links
• Don’t be afraid to link to external resources like 

Microsoft articles, etc.

Outbound Links: Web Pages



How many outbound links should I 
include in each post?

This is a question we get often and 
there is no absolute number of links 
as a minimum or maximum.

A good rule of thumb is 2 to 5 
external links per post

Outbound Links



For the purposes of this 
presentation, we focus 

more on outbound links 
to your company 

website. However, if you 
have another post on the 
ERP, CRM or Cloud blogs 

(yours or another 
member’s) you’d like to 
reference in your new 

blog, link away!

Internal Links



All content posted on the ERP, CRM and Cloud Blogs 
should be UNIQUE!

Many of our members choose to publish an original 
blog on their own website and post a uniquely written 
summary a complete rewrite of the original post on 
the group blogs. We encourage you to do this!

Link back to your original blog with relevant 
hyperlinked text

Rewriting Content & Linking



Copyscape is a very helpful tool for comparing 
duplicate content. If you have rewritten or summarized 
an original blog to post on the group blogs, this tool 
will help you to see how unique your rewritten content 
is.

Aim for a duplicate content percentage of 30% or 
below. The lower the percentage, the better.

https://www.copyscape.com/compare.php

https://www.copyscape.com/compare.php




For questions, contact:

David Foreman
dave@interactivelimited.com

Brittany Farley
brittany@interactivelimited.com

Phone: 888-800-0999

http://interactivelimited.com
http://interactivelimited.com

