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Link Research with MOZ Pro – Linking Domains

https://analytics.moz.com/pro/link-explorer/linking-domains

https://analytics.moz.com/pro/link-explorer/linking-domains


See which domains link to your site and drill 
down to specific pages for the exact backlink

Link Research with MOZ Pro – Linking Domains



This report is very helpful for 
seeing where your competitors 
are succeeding with backlinks 
and discovering missed 
opportunities. Start from the 
top-level domain and drill 
down to see the exact backlinks 
your competitors have. 

Link Research with MOZ Pro – Linking Domains



Link Research with MOZ Pro – Top Pages

View the top pages 
on your site, sorted 
by external links 
and more

Click to view the complete 
backlink report for each page



Link Research with MOZ Pro – Top Pages

This report is especially helpful to 
learn from if an internal page is 
ranking well, or if you see a 
competitor’s page is ranking well.

Keep domain and page authority 
in mind for these reports; the 
higher the authority, the stronger 
the backlink.



Link Research with MOZ Pro – 404 Errors

Filter the Top Pages 
report by Status Code 
to see all pages with 
404 errors. 

Use the information 
from this report to 
implement 301 
redirects to relevant 
content.



Link Research with MOZ Pro – 404 Errors

Sort by External Links to see how many links there are to 
each broken page



FREE TRIAL

You can try all of these backlink reporting tools with a MOZ 
Pro Free Trial

https://moz.com/moz-pro-free-trial



Check Your Online Presence 
with MOZ Local

https://moz.com/checkout/local/check

https://moz.com/checkout/local/check


Check Your Online Presence 
with MOZ Local



Check Your Online Presence 
with MOZ Local

Look for directory 
listing opportunities
See where your business 
is already listed, if the 
information is correct 
and if there are photos 
with existing listings

This tool is FREE!

https://moz.com/checkout/local/check


Check Your Online Presence 
with YEXT

https://www.yext.com/

https://www.yext.com/


Check Your Online Presence 
with YEXT

Click the View 
Listing link below 
each directory 
and manually 
check your 
information. See 
which listings are 
missing/not 
found

This tool is FREE!

https://www.yext.com/


We recommend MOZ Local, but both services offer 
different directories for submissions

KEEP IN MIND:
The initial scans are free, but both MOZ 
Local and YEXT want you to sign up for 

their citation management services



Manage Your Directory Listings with

BrightLocal is a citation 
management platform that 
allows you to manually choose 
and manage your citations 
from a comprehensive list.

We highly recommend this 
service, as it is a one-time 
campaign rather than a 
subscription-based service.



Manage Your Directory Listings with

See the status for the directories you submitted to, notes, and instructions for phone 
or email verification. Click the green buttons to go to your live listings. You don’t need 
to set up any log ins for the citation sites, BrightLocal takes care of this for you.



Syndicate Your Company Blog to

Microsoft ERP and CRM-related blogs can be syndicated to the Community Dynamics 
blog. Gain a strong Microsoft backlink to your website and social media sites.



Using Directories for Your Backlink Profile

Watch this 
previous 

Advanced Blog 
Training video to 

learn more!

Click here to view 
the presentation 

>>

https://groupblogs.wistia.com/medias/zzongbhu1g
https://groupblogs.wistia.com/medias/70upv9qk9q


Backlinks: Best Practices

• EDU backlinks are strong. Some universities offer 
alumni profiles where you can include a backlink 
to your employer’s website. This is a great (and 
free) opportunity when available.

• Fix 404 errors and monitor for these regularly.
• Learn from your competitors. If a competitor is 

doing something well, learn from them and apply 
what you’ve learned to your backlink strategy.

• Citations are important. Google My 
Business/Google Maps, Apple Maps, Bing 
Maps…these are all critical citations for any 
business (and there are many more!)



Backlinks: Best Practices

• Build new backlinks to internal pages. There are 
instances when it makes sense to link back to your 
homepage, but link to deeper pages to build a 
stronger backlink profile—both internally and 
externally.

• Update anchor text on old posts. If you have 
control over the link, optimize your link anchor 
text when possible. Go through old posts on the 
ERP/CRM/Cloud Blogs, etc. and other existing 
backlink sources to uncover opportunities to 
optimize your anchor text with keywords.

• Look for new backlink opportunities on sites 
where you have strong, existing backlinks.



Backlinks: Best Practices

• Don’t forget YouTube. Include links back to your 
website in your YouTube video descriptions by 
using https://.

• Feature links in a prominent location. Include 
backlinks in a blog post, etc. above the fold where 
they are easily visible to page visitors. This is also 
good for calls to action and link clickthrough rates.



Backlink Removal Service

While it is unlikely, if you feel your organic ranking on Google search 
has declined, or you don’t rank for any of your keywords, it is 
possible that you have spam links to your site.

All sites will have some poor backlinks, but an influx of bad paid 
backlinks or backlinks created maliciously by an outsider could 
negatively impact your search ranking.

If you see a tremendous amount of backlinks from a pharmaceutical 
drug company or pornography site, contact Interactive Limited as 
this can indicate a serious issue for your site’s SEO.



MOZ Title Tag Tool

This tool is similar to 
other meta title tag tools 
like the Yoast SEO plugin, 
but instead of solely using 

character length for the 
preview, it uses pixel 
width. This is more 

accurate and that’s why 
we recommend this tool

https://moz.com/learn/seo/title-tag

https://moz.com/learn/seo/title-tag


For questions, contact:

David Foreman
dave@interactivelimited.com

Brittany Farley
brittany@interactivelimited.com

Phone: 888-800-0999

http://interactivelimited.com
http://interactivelimited.com

