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SEO:	Simple	URLs	

Creating	descriptive	categories	and	filenames	for	the	pages	and	documents	on	your	
website	not	only	help	to	keep	your	site	better	organized,	but	in	turn	creates	easier,	

“friendlier”	URLs	for	those	who	want	to	link	to	your	content.	
	

Most	importantly,	include	keywords	in	your	URL!	
The	URL	is	one	of	the	most	prominent	elements	searchers	consider	when	selecting	which	

site	to	click	in	search	engine	results.	Shorter	URLs	(50-60	characters)	are	preferable.	
	
	
	
	
	
	
	

Match	your	URL	to	the	title	of	the	page	so	users	have	an	excellent	sense	of	what	they	will	
find	on	the	page	through	the	URL	and	then	deliver	on	the	expectation.	



SEO:	METATAGS	



SEO:	Optimal	Title	Tag	Length	

Title	Tags	Are	Shorter		Than	They	Used	To	Be	To	Make	Them	
More	Useful	on	Mobile	Browsers	

	
Keep	your	titles	under	60	characters	for	all	posts	and	pages	
you	publish	in	the	future	and	perhaps	revise	Title	Tags	on	

older	posts	that	get	a	lot	of	traffic	
	
	



SEO:	Use	The	Keyword-Plus-Year	Strategy	
for	Content	&	Title	Tags	

Compete	in	a	tough	keyword	space	using	fresh	content	and	the		
keyword-plus-year	strategy.		

	
	
	
	
	
	

This	is	great	because	you	win	twice	for	search	engine	ranking:	for	the	
keyword-plus-date	search	results	AND	for	the	keyword	search	results.	



SEO:	Use	The	Keyword-Plus-Year	Strategy	
for	Content	&	Title	Tags	

For	example,	instead	of	creating	a	blog	post	and	corresponding	
title	tag	about	“Microsoft	Dynamics	GP	Updates,”	you	could	write	
it	about	“Most	Important	Dynamics	GP	Updates	in	January	2018”	
	
Once	the	post	date	is	no	longer	relevant,	you	can	maintain	the	
post’s	link	authority	by	either:	
1.  Updating	the	post—change	it	or	add	to	it	so	it’s	relevant	for	a	

newer	date	
2.  Keeping	the	post	and	link	to	a	newer	one	



SEO:	Use	Numbers	in	Your	Title	Tags	

Numbers	tend	to	pop	out	at	you.	Our	brains	are	trained	to	find	
things	that	stand	out	and	are	specific.	When	you’re	scanning	

through	search	results,	your	brain	is	going	to	try	to	find	something	
that	stands	out	in	the	sea	of	letters.		

	
Using	numbers	in	your	page	title	tags	could	lead	to	higher		
click-through	rates	simply	because	of	a	cognitive	bias.	

Examples:		
“Top	10	Microsoft	Dynamics	GP	Features”	

“5	Dynamics	CRM	Success	Stories	From	Retail	Companies”	



SEO:	Use	Synonyms	in	Your	Title	Tags	
You	don’t	want	to	optimize	the	pages	on	your	website	for	the	same	
keywords	over	and	over	again,	you	want	to	find	and	incorporate	

synonyms	and	variants.	
	

Need	help	finding	a	good	synonym	for	your	keyword?		
Do	a	search	in	Google	for	the	keyword	and	look	at	the	results	at	the	
bottom	of	the	page.	These	results	will	often	give	you	the	variants	

that	people	are	looking	for.	You	can	also	use	other	keyword	tools	to	
get	ideas.	

	
Variant	Examples	for	Dynamics	365	Partner	NY:	

“Dynamics	365	Reseller	NY”	or	“Dynamics	365	Consultant	NY”		or	
“Dynamics	365	Partner	NYC”	

	



SEO:	Use	A	Call-to-Action	When	Possible	
in	Your	Title	Tags	

You	won’t	often	find	call-to-action	words	in	keyword	research,	but	
don’t	forget	to	use	them!	

	
Action	words	like:		buy,	download,	search,	listen,	watch,	learn,	and	
access	all	give	the	user	a	little	excitement	because	they	indicate	that	

the	user	will	be	able	to	do	something	beyond	the	keyword.	It	
provides	a	little	something	extra,	something	to	look	forward	to	post-

click—and	this	can	help	to	increase	click-through	rates.	
	



SEO:	Questions	in	Your	Title	Tags	

Questions	create	a	curiosity	gap.	They	give	people	an	incentive	to	
click	to	learn	the	answer	to	the	question.	

	
MORE	IMPORTANTLY,	oftentimes,	by	asking	a	question	in	your	
title	tag,	you	get	the	bonus	of	winning	a	FEATURED	SNIPPET.	

(see	next	slide)	



GOOGLE	
FEATURED	
SNIPPETS	

You’ve	likely	seen	the	
‘People	Also	Ask’	boxes	in	
Google	Search	Engine	

Results.	These	question	and	
answer	boxes	are	Google’s	
way	of	saying,	“these	other	
questions	also	relate	to	

your	search…so,	maybe	you	
are	interested	in	exploring	

these	too?”	



Google	Featured	Snippets	
ADDITIONAL	TIPS	FOR	APPEARING	IN	GOOGLE	FEATURED	SNIPPETS:	
	
-	Answer	the	question	concisely	
•  Ask	the	question	in	your	article	(how,	what,	why,	where,	etc.)	
•  Immediately	follow	the	question	with	a	one-paragraph	answer	
•  Elaborate	on	the	answer	further	in	the	article	
	
-	Be	factual	and	organize	well:	feature	an	ordered	or	unordered	list	in	your	post.	
Google	loves	specific	numbers,	steps	and	lists.	
	
-	Make	sure	your	article	answers	many	similar	questions.	Don’t	create	a	separate	
post	to	answer	another	specific,	but	related	question.	
	
-	Use	a	header	image	or	visual	in	your	post	
	



SEO:	META	DESCRIPTION	TAGS	



SEO:		
New	Meta	Description	Character	Limit	

Optimize	your	website	for	Google’s	newer,	longer	snippets.	As	of	
November/December	2017,	Google	increased	the	meta	description	

character	limit	to	approximately	300	characters.		
	

It	is	likely	that	your	meta	descriptions	are	about	150	characters,	if	
you	haven’t	updated	them—which	is	HALF	the	new	limit.		

	
There’s	real	value	in	rewriting	your	meta	descriptions	as	this	is	a	
great	opportunity	to	drive	interest	and	clicks	to	your	web	page.	

	
Think	of	meta	descriptions	as	an	“ad”	for	your	page	when	writing.	



CASE	STUDIES	

Case	studies	are	an	important	aspect	of	any	Microsoft	
Dynamics	partner	website.	But,	how	do	you	present	your	

case	study?	Here	are	some	tips	to	gain	maximum	SEO	benefit	
from	your	case	study--	



SEO:	CASE	
STUDIES	

If	your	case	study	is	
featured	via	a	
downloadable	

document,	make	sure	
to	summarize	key	

points	and	include	an	
overview	of	the	client,	
project	and	result	on	
the	web	page	where	

you	link	to	the	
comprehensive	case	

study.	



SEO:	CASE	STUDIES	
If	your	case	study	is	featured	via	a	video	interview	on	your	web	

page,	include	the	video	transcript.		
Not	only	are	you	
making	your	case	
study	visible	to	

Google	bots,	but	
some	visitors	prefer	
to	read	a	case	study	
rather	than	watch.	

	

*Once	you	transcribe	
your	video	you	can	

easily	repurpose	the	
text	transcript	for	

more	content	
creation.		



BROKEN	LINKS	&	404	ERROR	PAGES	



Scan	Your	Site	For	Broken	Links	

This	extension	offers	a	fast	and	detailed	method	for	checking	
broken	links	on	a	web	page.	
	
Just	go	to	the	page	you	want	to	check,	click	the	browser	
extension,	and	within	about	10	seconds	you’ll	see	results	
coming	in.	

A	Google	Chrome	
Extension	



Scan	Your	Site	For	Broken	Links	

One	great	feature	of	this	extension	is	that	it	identifies	the	type	
of	broken	link	on	the	page.	In	this	example,	the	website	has	a	
404	error.		

A	Google	Chrome	
Extension	



Show	Useful	404	Error	Pages	

Users	will	occasionally	come	to	a	page	that	doesn’t	
exist	on	your	website—either	by	following	a	broken	
link	or	typing	the	wrong	URL.	Having	a	custom	404	
page	that	kindly	guides	users	back	to	a	working	page	
on	your	site	can	greatly	improve	a	user’s	experience.	

	
	



Components	of	A	Useful	404	Error	Page	

A	good	404	error	page	should	contain:	
	

1.  A	link	back	to	your	root	page	
2.  A	search	box	for	visitors	to	easily	find	what	they	

are	looking	for	



Components	of	A	Useful	404	Error	Page	

3.			Links	to	popular	or	related	content	on	your	site	
	



-		GOOGLE	POSTS	



Enhance	Your	Google	
My	Business	Listing	with	

Google	Posts	

Draw	Attention	With	A		
Call	To	Action	

Include	a	button	to	‘Learn	
More’	or	‘Sign	Up’	and	direct	
Google	visitors	to	the	relevant	
landing	page	on	your	website.	
(You	can	even	use	a	UTM	code!)	



Enhance	Your	Google	Listing	with	Google	Posts	

Share	Your	Company’s	Bio-	Include	details	about	your	
business	and	products	(up	to	300	words).	
•  Are	you	a	Microsoft	Dynamics	GP	reseller?		
•  Do	you	specialize	in	serving	certain	industries	like	

manufacturing	or	healthcare?	
	

Feature	A	Recent	Blog	Post	– Want	to	spread	the	word	about	
a	great	blog	post	you	just	published?	Do	it	with	Google	Posts!	

Promote	Events	–	Hosting	a	product	launch	event?	Let	people	
know!	Tell	your	customers	about	upcoming	happenings	at	
your	company.	



Google	Posts	Setup	

Create	
visual	
interest	

by	
adding	
an	

image	



	
	

TAKE	NOTE:	Google	Posts	Expire	

Google	has	confirmed	that	most	Google	Posts	are	removed	
seven	days	after	they	are	first	published.	You	will	want	to	

make	a	weekly	Google	Post	so	as	to	maintain	the	Google	My	
Business	listing	feature.	

	
The	exception	to	this	rule	is	Google	Posts	that	are	based	on	

upcoming	events.	Event-based	Google	posts	are	removed	after	
the	event	date.	
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